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INTRODUCTION 

Change is a natural phenomen on which one observes himself, know 'thyself, and 
in the environment in which he lives . His relationships with the environment gives way to 
change which compells him to find out the appropriate tools and techniques and methods 
to adapt according to new situation to achieve his goals . Recently, business which was 
confined to local boundries has shifted to national level and in some cases has broken the 
barriers of national boundries, reached far and wide to become global. The changing 
technology of communication and its instruments as mobile, internet and video, have 
established reletions in real time . The geographical spacial distances have been rolled up 
accompanied with time dimension. The stories of Aladin 'Magic lamp' or Jamshed Cup' 
have turned into reality. The rare instruments which were earlier confined to few 
resourceful persons now they have reached to common man within his means and their 
operations are a click of button faraway . This scenario, as visible in Indian business at 
micro and macro level both is a change of traditionality to modernity need further probing. 

I. Real time solutions: 

This change of real time communication, reducing geographical distances into 
minimal, creating ease and leisure for a happy mankind life have reached with a bundle of 
both certainties and uncertainties . Business change leads to adjustments as business 
environment does not remain constant, compell for formulation of strategies which should 
be flexible and adjustable. Prof. Venktesh Shanker (December 2013, The Strategist) has 
rightly pointed out " Uncertainty is dominating the world agenda. Political, economic and 
social uncertainties threaten to derail progress even as technologies, in particular, digital, 
are transforming the way consumers behave and business operate the world over ". (1) How 
this international trend in which slow business activities in US, European fighting for 
economic doldrums, Japan struggle to float ahead and cooling of economic activities in 
emerging economies concern with India ? The International economic upheavels of slow 
economic depression and production reduction have direct impact of economic activities 
growth and development, India is emerging with a new demographic phenomenon of 1.2 
billion youth population which is striving for its role in the economic upgradation of the 
country by putting their knowledge ability competencies and skill to contribute in the 
destiny of the country especially and humanity at large. 

(1) Vinktesh Shanker, Prof, of Marketing , Director of Research, 
Mays Business School, Texas US, The startegiest Vol.5 issuel2, December 2013, PL 

(i) 



2. Reimagining Business status: 

Business change needs attention for reimagining change for positioning business in 
a new frame work, suiting to new environment to understand and imagening a new 
positioning of business and its needs requires some decisions and these decisions should be 
based on solid grounds covering most of the areas of new business environment. One can 
not take mission vision or even innovation alone, it needs different lenses to have a 
thorough Knowledge of all facets and factors offecting it which compel for a team of 
different disciplines as political science in policy formulation, psychology in interpersonal 
relations, sociology and enthropology for understanding consumption behaviour and 
behaviaral science for multicurtural and multinational environment in industries and 
business houses. The strategy formulation and decisions for its implementation, 
monitoring, controlling and rectification of errors need a thorough understanding of issues 
problems and challenges, their solutions which will emerge from the analysis and 
interpretation of data which has been cased by digital instruments as mobile, internet 
clouding, etc. 

3. Changing Pattern of Research: 

Subject matter of research has mostly shifted from single factor study to multiple 
factors investigation. In problem solving, value differences have intensified the use of new 
tools and techniques of researches according to individual needs, organizasions 
goal,befitting to people, things idea, personality productivity, parsimony which are 
slippery and full of probablities a battle ground for covert and overt behaviours. Another, 
high light which attracts our attention is study of wholeness, which could be possible to 
take them distinctly as case by case. Case study is a deep and intesnsive study of a unit 
which focusses to study all aspects of social limit comprising the social process, factors 
responsible for change indicate their sequences and ever their relation ships. It is diagnostic 
study oriented towards finding out what is happening and why it is happening and what 
can be done about it. Prof. F.I. Whitney has defined it as "Case study is a complete analysis 
and report of the status of an individoual subject with respect as a rule to specific phases of 
his total personality " (2) In business reserarches it is equally important to a dispassionate 
lover of truth to be well versed with knowledge, skills ways and means for helping him self 
to explore the reality and truth which is possible through taking up research to determine 
the magnitude , direction and pattern of his business now and even afterwords . 

4. Business Research Borrowings: 

There is need of both types of researches fundamental and applied as they become . 
complimentary to each other. Theories of physics as, light motion, colour, speed have 
direct place in communication and marketing researches. Chemistry bond theories have 
acquired space in interpersonal relations and Home management. Biological theories 
genera, gens, transplantation have become theories of competetion, acquisition and merger 
and managerial economic principles of scale of operation and optimisation especially used 
in project management. 



(2) Pfof. F.I. Whitney quoted by U.V. Khanzode, Research Methodology Techiniques and Trends, P94, 2008 
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5. Recent tools and techniques in business Researches : 

Earlier done, strategy formulation techniques need amendment and even overhaul 
or change in the whole structure altogether in the whole process of working out or in 
structuring problem of thesis. The problem formulation its conceptualisation even 
determining of possible solutions emerg with clearity by use of computer and software. 
Personal interviews and questionairs through mail have given space to the mode of mobile, 
internet and video conferencing. Scope and number of responses have also changed. 
Earlier sample of 500 respondents was thought adequate, now this figure has changed up to 
thousands to collect the focussed view of the largest number. Due to georgraphic and 
ethenic variations coverage has become large and intensive also. Borrowings of research 
techniques from other desciplines statistical tools and their interpretations have become 
mostly accurate through mathematical modelling and hypotheses testing . The methods of 
testing and validation have suitably improved upon again and again by the researchers and 
practitioners . Methods of observation, scalling and interpretation, which was done earliery 
by sensory methods of touchning, hearing and seeing have reached to precision with new 
digital instruments. Now data mining storage, selection, retradal according to need and its 
combination to solve business problems as factors responsible for enhancement or 
retarding of growth, their SWOT analysis identification of suitable technigues for 
balanced growth is prossible. The success of social media in bringing political and social 
change in Middle Eastern countries. Women empowerment polilical and economic has 
proved fruitful, wich reflect the interpretation of views of the people. 

6. Change in interpretation deducing conclusion and forecasting techniques of 
business researches : 

Interpretation of data refers to that important part of the investigation which is 
associated with the drawing of inferences from the collected facts after an analytic study. 
Statistical facts have by themselves no utility . It is the interpretion that makes it profitable 
for us to utilise collected data in various fields of activity . All statistics are collected with 
the view to draw certain conclusions about the problem which is studied In all such 
sciences where induction methods are used need improved tools . The significance of 
interpretaion may also be examined in the case of statistical fore casting . If forecast value 
is wrongly interpreted it can lead highly damaging situations at a future date as factors 
have not been dealt fully . 

7. Conclusion: 

Although simple in principle a firm anticipates all possible scenarios and also 
judiciously assign probablities of their occurance and he prepared to reallocate researches 
when better information becomes available creating an interdesciplinary team for 
reshaping strategy is a good first step. 
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